
Film/TV Branding & Advertising

BALLPARK PRICE GUIDE



This is  
a guide.

We’re pretty sure you know what “ballpark” means, but 
you never know with those slippery sports analogies.

Here’s the thing - this is approximate. Yeah, the 
website usually ends up being this price. But, if we’re 
creating the entire thing with stop animation of a 
raccoon doing American Sign Language, obviously the 
price is going to up. Animals don’t work for free.



Phase One: Make It Pretty

Pitch Deck

Key Art + Poster Design 
It’s as easy as 1, 2, 2b alt-1, 2b alt-2_v03, round 3_concept 01 

Rip Trailer



“Key Art” is the main image we’ll see in 
various versions to represent the film. This 
image does the hard lifting of giving us a 
cue as to the genre and subject of the film. 

It may be illustrated, it may be a stylized 
screen capture. But whatever it is, it must 
be instantly identifiable and treated as 
iconic.

Phase 01

Approx. Cost: $4,000

Key Art +Poster Design

Doesn’t include printing, or some custom oddity like building a miniature.

Required before all other projects.



Perception is reality, and at this phase, there’s 
not much reality yet. So, this is a presentation 
targeted specifically at investors. We tout the 
accolades of the Production team and talent we 
have attached as well as the genre and merits of 
the script. We paint a picture, lay out our goals 
and ask for money. The more buttoned up you 
look here, the more buttons you can afford later.  

Phase 01

Approx. Cost: $3,500

Pitch Deck



Using all sorts of sources, like other films, stock 
footage and a bit of simple shooting we create 
a trailer that both captures the genre and feels 
real enough. This bit of showmanship gets 
investors, cast and crew all excited and can 
pave the way for making bigger deals than any 
PowerPoint will. 

Phase 01

Approx. Cost: $8,000

Rip Trailer

Tom Hardy isn’t Wolverine. Yet.



Phase Two: Get Attention

Social Media Campaign
Festival Submission Package 

Title & End Credits
Website

Press Kit



Here we do the press’ job for them and deliver 
a nearly ready-to-publish package. High quality 
photos, quotes, cultural interest connections, 
cast and other all together.

This benefits both us and them by helping us get 
the word out and helping them do it accurately.

Phase 02

Approx. Cost: $3,500

Press Kit



The title credits are the second impression. 
They set the mood for the film, and usher 
the audience into the thematic world 
they’re about to explore. 

End credits are dessert. They bookend the 
story and escort you back into the real 
world. 

Both also add a level of production value 
and confidence to the film and therefore 
the audience.

Phase 02

Approx. Cost: $23,000

Title & End Credit Design



I think you’ve heard of these.  
 
This will serve as a hub for the Press Kit 
and the rest of our magic. It also is a main 
source for capturing email addresses and 
building our own, invested fan base.

Phase 02

Approx. Cost: $6,000

Website



The programmers of Festivals are overloaded. 
When we come in with a tight package, we’ve 
relieved them of their concerns by showing we 
know how to play ball and present a film.

We’ll create all the assets needed to utilize 
FilmFreeway.com (or WithoutABox.com) to 
submit all over the globe. 

For the major festivals we’ll even target 
programmers/judges individually with tailored 
packages of creative swag.  
 
Usually based on props or memorable moments 
from the film. For example, sending a snorkle 
with the poster wrapped up inside for Jaws.

Phase 02

Approx. Cost: $2,500

Festival Submission Package



Building our own audience makes us more 
appealing to festivals, distributers and 
of course word-of-mouth leads to more 
viewers. 

If you land a deal early, this expensive 
endevour may be circumvented. But if not, 
it can help secure a much sweeter deal 
by showing there’s already an audience 
waiting for the release.

Campaigns usually run 4 months. There’s 
the cost of creating the media & posts 
+ whatever budget we put towards 
“promoted posts” aka online ads.

Phase 02

Approx. Cost:
$20,000 Concept, Design & Campaign Management

$XXX,000 Media budget

Social Media Campaign



Phase Three: Sell Out

Hype Trailer

Film Bible
Brief Document



At this point the film has made the rounds 
through the festivals and collected plenty of 
wreaths, amazing reviews and other accolades. 

The Film Bible is a document that wraps it all 
up in a bow for the distributors. It combines 3 
things. All the stats from the festival run, all the 
info on the website plus the nitty gritty details 
of budget, contracts etc. 

This is the all-you-can-eat document for the 
distribution teams to digest.

Phase 03

Approx. Cost: $3,500

Film Bible



This is the drive-by version of the Film Bible. 
Weighing in at 1-3 pages, it’s tailored to the end-
buyer, featuring real numbers and stats as well 
as the highlights of the accolades acquired. 

Phase 03

Approx. Cost: $1,700

Brief Document



If the powers-that-be don’t get it yet, we will 
force their brains to receive the information we 
want to share with them by recutting the trailer 
with all the awards, press quotes and audience 
specs and blasting their eyeballs with it. 

Also a great calling card for the Producers and 
Directors of the film to help land their next gig. 

Phase 03

Approx. Cost: $7,000

Hype Trailer



What would you like for dinner?
The full flight is of course best, but every 
production is different so feel free to order à la 
carte. (Except for the Key Art must come first.)  
 
Our prices vary wildly based on the scope, and 
goals of the film/show. If you want to negotiate 
points or sneak cool props to us from set - don’t 
be afraid to discuss honestly and we’ll figure it out.



It would be a pleasure to work with you all on this great project.

Thank You

ENTERTAINMENT BRANDING WITH A SPIN


